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Target market:

Our target market distribution is across all income households
(lower, middle and upper-income households)

The age of our readership ranges from approximately 18 to 65.

Aim:

To make study, career, and up skilling information available to all people in, or
looking to enter, the job market across South Africa.

To ensure that quality information about training, and the facilities that provide
it, reach readers.

Distribution:

The magazine is digitally distributed, bi annually via some of the following

methods:

1. Each issue is available online within our own online platform.

2. Independent mailing list sign up available for readers

. Web icon available for download and use on any PC

. Social Media

. Distribution to Municipalities country wide

. Distribution through icon and/or mailing list to libraries and community
cenires across SA

7. Mutually beneficial partnerships with quality institutions such as:

@ W

o SAICA (SA Institute of Chartered Accountants)

o SAQA (SA Qualifications Authority)

o SABPP (SA Board for People Practices)

o Africa Institute of South Africa

o Agricultural Research Council (ARC)

o The Professional Body for Contact Centres

o South African Council for Social Service Professions
o Regional Tourism Organisation of South Africa

o Recruitment Companies nationally

who will assist with distribution of the publication to their members.

Material Deadline Dates:
Issue 1: 30 July
Issue 2: 5 November

Single Issue per annum 2 x I5SUes per annum

Half Page RT245 R13766
Full Page R 10200 R19380
Double Page Spread R16590 R31521
Prime Positions

Inside Front Cover R20350 R3B6ES
2nd Double Page Spread R19400 RIGHED
Page alongside Contents R16500 R31350
Page alongside Editors Note R16500 R31350
Inside Back Cover R17850 R33915
Outside Back Cover R21000 R39900

I"Additional R2000 for inclusion of video content

I"5% Discount off bookings in both annual issues, ONLY if full payment is done upfront within 7 days of booking
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